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I. Traditional Licensing

          
         
       
   

      
        
 



          
          
        

   


  Technology and Know-How Licensing

     
          

  


           

supra 

  Id.
  See generally    Considerations in the Development of a Franchise System


  See 
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  Id.
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  See infra 
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  Brand Licensing 

          

           


        
          
       

      




        

        


   

    McDonalds Files Patents for its Launch into the McMetaverse 
     


  See generally       Franchising in the Metaverse
    


              



  See         
 


  supra Brand x Brand: Collabs and 
Cobranding
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  Krispy Kreme, Global Superstar Dolly Parton Partner for All-New ‘Southern 
Sweets’ Doughnut Collection      



  Id.
  Calculating Charli D’Amelio’s Massive Sales Lift for Dunkin’—StatSocial Influencer 

Attribution Use Case     


  Id.
  


  Id.
    Here’s How to Get Ben Affleck’s Dunkin’ Swag from Sunday’s Super 

Bowl Ad


  Id.
  Id.
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Alternative Revenue Concepts
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   See Professional Carpet Cleaning Products  


  supra 
        

See Drybar Launches Product Line; Appoints Two 
New Senior Execs
  

Id.

              
See  Forget Diet Soda: Weight-
Watchers Offers ‘Diet Wine’   
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II. Alternative Revenue Generating Distribution Channels





        

     



  E-Commerce and Ghost Kitchens

        
      

  
   See TGI Fridays Signs Critical Deal with Long-Time 
Partner Kraft Heinz      


           
        See  Top Food Chains in Sports 
Arenas: Dippin’ Dots, Papa John’s Dominate, 


  See STOP INVADING MY SPACE: 
Encroachment Issues in Franchising      

see alsoBricks to Clicks: The Post-Pandemic 
E-Commerce Reckoning

Encroachment in the Era of Digital Delivery Platforms: Impact of Delivery Apps on Brick and 
Mortar Exclusive Territories
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  See supra 


   supra   



    Walmart Is Using Its Thousands of Stores to Battle Amazon for E-com-
merce Market Share
     

Id.

   supra        
            


  See generally supra 
  Id.
  See supra 
    How Are Ghost Kitchens Evolving Post-Pandemic?  

 


  Id.
  Id.
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  See infra 
  Inspire Brands Launches Alliance Kitchen, the First-of-Its-Kind Kitchen for Delivery and 

Take-Out Orders in Atlanta      


  See infra 
  Ghost Kitchens Are Disappearing, Squeezed by Demand and Complaints




  Id.
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    ‘Ghost’ Menu Massacre: Virtual Brands Face a Reckoning as Uber Eats 
Slashes 8,000 from Its App      


             

   See   Kroger, Kitchen 
United Shutter In-Store Ghost Kitchens


  See   Wendy’s and More Restaurant Brands Are Moving Away from the 
Ghost Kitchen Model


  Wendy’s Newest Restaurant Design for the Digital 


  See  Wendy’s Offers Digital-Focused Next Gen Design Standard



    Popeye’s Is Making 30 ‘Distinct Changes’ in Its Kitchen  





  Robots Cook Your Burger and Fries at this New California Fast Food Restaurant
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  Concessionaires and Non-Traditional Locations



          

         



  
          




          
          






III. Risks of Adopting Alternative Revenue Streams


            



Inside McDonald’s First Robotic Restaurant | The Future of Fast Food    


  Id.
  supra 
  Id.
  Why Is There a Chick-fil-A in Mercedes-Benz Stadium? 


     


              
See supra 
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  The Accidental Franchise
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Major Brands, Inc. v. Mast-Jagermeister US, Inc.

  See, e.g. Accidental Franchises: It Takes a Community (of Interest) 


  See, e.g.Traversing the Minefield: Recent Developments Relating to Acci-
dental FranchisesNew York Franchise Act: Out in 
Left Field

  E.g.
        


  
  
  supra 
  supra see 





Revenue Generating Alternatives for Franchises and the Associated Risks 393


        
          


          




To-Am Equipment Co. v. Mitsubishi Caterpil-
lar Forklift America, Inc.
      


Wright-
Moore Corp. v. Ricoh Corp.    

      
  

    
           




          

       

  See Major Brands
  See id.
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     Barcamerica  
inherently


  


  Id.
  Id. 
  See, e.g.             

          
            
Syncsort Safe Step 
Syncsort

Safe Step




  Seesupra 
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  Encroachment and Unfair Competition

      

            


         

       


         


          

     
 




        
 




 Stillwell v. RadioShack Corp.     
          

             
     

     Id.  
Id.
           
           


    Stepping on Toes: Territorial Rights 
& Encroachment          
 
              


  See, e.g.



  Keep Off My (Virtual) Lawn: Encroachment in the Age of the Internet
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 Newpaper, LLC v. Party City Corp.    
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  Id.
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 Id.       
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Stillwell Newpaper       


           


        
          


        

          


 
    
 
  Carvel Corp. v. Baker      
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 Id. 
 Id.
 See supra 


    



 See supra 
 See, e.g.
 Id. 
 Id. 
 Id.
 Id.
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IV. Conclusion
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